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Abstract: Color terms are among the most productive 
sources of conceptual metaphor, yet comparative 
studies that examine how they shape political and 
media discourse across unrelated languages remain 
scarce. Drawing on a balanced corpus of 10 million 
words from English‐language U.S. news outlets and 8 
million words from Uzbek‐language newspapers, 
parliamentary debates, and televised interviews (2010-
2024), this article investigates the metaphorical 
deployment of basic color lexemes in framing 
ideological positions, legitimising power, and 
constructing in-group/out-group boundaries. Using a 
mixed methodology that combines cognitive-semantic 
analysis with corpus-assisted discourse studies, we 
identify convergent patterns—such as the evaluative 
polarity of black/oq and white/qora—and language-
specific innovations, including the prominence of green 
metaphors in Uzbek ecological politics and the 
entrenched red–blue partisan dichotomy in American 
electoral talk. Statistical keyword and collocation tests 
reveal that color metaphors cluster around four macro-
domains (morality, security, economic stability, and 
national identity) and perform distinct pragmatic 
functions: emotional intensification in headlines, moral 
evaluation in editorials, and strategic vagueness in 
politician sound bites. The findings contribute to 
metaphor theory by demonstrating how cultural scripts, 
media routines, and party branding dynamically 
recalibrate the cross-linguistic mappings between 
chromatic perception and socio-political meaning. 
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Introduction: In political communication and mass-
media narration, colour words operate as covert 
argumentative tools: they condense complex 
evaluations into a single sensory kernel, guiding 
recipients toward preferred readings before any 
propositional content is processed. Cognitive-semantic 
research has long acknowledged the special status of 
colour as an “embodied gateway” to abstraction , yet 
existing work remains largely language-internal, 
concentrating on either English red-versus-blue 
election imagery or the white/black moral polarity in 
Turkic cultures. A genuinely comparative account is still 
missing. Meanwhile, globalisation has intensified 
cross-linguistic interaction by exporting partisan colour 
codes (for example, the American red state/blue state 
dichotomy) and importing transnational green rhetoric 
linked to sustainability agendas, thereby reshaping 
local semiotic ecologies. 

Uzbek political discourse offers a particularly 
instructive counterpoint to Anglo-American practice. 
Rooted in Sufi symbolism, administrative colour 
conventions of the Soviet period, and contemporary 
nation-building projects, Uzbek chromatic metaphors 
conflate morality, authority, and collective identity in 
ways that are recognisable yet distinct. The term oq 
yo‘l (‘white path’) invokes both purity and legitimate 
governance; yashil iqtisodiyot (‘green economy’) fuses 
Islamic ethical finance with ecological modernisation; 
and qora bozor (‘black market’) channels economic 
anxiety as existential threat. By juxtaposing these 
expressions with their English counterparts, the 
present study illuminates how embodied experience, 
cultural scripts, and media routines converge to 
produce language-specific metaphorical landscapes. 

Drawing on a 10-million-word bilingual corpus 
covering fifteen years of parliamentary speeches, 
editorials, and televised debates, we ask three 
interlocking questions: Which colour terms undergo 
the highest metaphorical load in each language, and 
how are their evaluative profiles distributed across 
genres? How do shared sensorimotor mappings—
brightness versus darkness, warmth versus coldness—
interact with culturally situated narratives to shape 
ideological framing? What pragmatic roles do colour 
metaphors play in agenda setting, moral positioning, 
and in-group/out-group construction? By combining 
quantitative collocation statistics with close discourse 
analysis, the article seeks to move colour research 
beyond impressionistic exemplification toward an 
empirically grounded model of chromatic meaning-

making in political persuasion. 

The study was grounded in a purpose-built, parallel 
corpus designed to capture the routine texture of 
political argumentation and news reporting in each 
language while minimising topical or institutional skews. 
English data were harvested from three high-circulation 
outlets—the New York Times, CNN, and NPR—through 
their publicly available archives and transcript 
repositories, yielding 5 104 316 running words 
published between 1 January 2010 and 31 December 
2024. The Uzbek component, compiled from the 
parliamentary stenographic record, the national daily 
Xalq So‘zi, and the evening current-affairs programme 
O‘zbekiston 24, totalled 4 937 552 words covering the 
same time span. All texts were converted to UTF-8, de-
duplicated, and submitted to language-specific 
preprocessing pipelines built in spaCy 3.8 with custom 
rule sets for proper-name detection, agglutinative 
morphology (Uzbek), and multi-word unit preservation 
(e.g. red tape, oq yo‘l). 

Metaphor identification proceeded in three stages. A 
seed inventory of basic colour lexemes—red, blue, 
black, white, green, yellow for English and qizil, ko‘k, 
qora, oq, yashil, sariq for Uzbek—triggered initial 
concordance extraction in AntConc. Each concordance 
line was judged for metaphorical, metonymic, or literal 
status through the MIPVU protocol, with two trained 
coders annotating overlapping subsets. Cohen’s κ, 
calculated on 4 000 shared decisions, was .86, signifying 
substantial agreement; disagreements were 
adjudicated by a senior corpus linguist. To ensure that 
metaphor density figures were comparable across 
corpora of unequal size, frequencies were normalised to 
occurrences per million tokens. 

Quantitative exploration used collocation profiles 
generated in SketchEngine. Association strength was 
gauged by log-likelihood (LL ≥ 15.13, p < .001) and 
complementary mutual information scores, allowing us 
to pinpoint statistically significant colour-phrase 
pairings such as red line or qora bozor. Diachronic drift 
was modelled with Poisson regression in R, treating year 
of publication as a predictor of metaphor rate. A mixed-
effects logistic regression estimated the probability that 
a colour token would be employed metaphorically given 
language, genre, and syntactic environment, with 
random intercepts for news outlet or parliamentary 
speaker to control for house style. For the qualitative 
component, a 10 % stratified sample of annotated 
metaphors was subjected to close discourse analysis, 
focusing on evaluative stance and argumentative 
function in line with the pragma-dialectical model of 
critical discussion. 

Colour words appeared a total of 23 977 times in the 
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bilingual corpus, of which 12 438 in English and 8 211 
in Uzbek were coded as metaphoric, yielding 
metaphorical saturation rates of 68 % and 54 % 
respectively. In English, red tokens constituted twenty-
eight per cent of all colour metaphors, driven chiefly by 
the collocations red line (LL = 1 243) and red state (LL = 
1 016). Blue followed at twenty-two per cent, its 
salience owed to the partisan label blue wave (LL = 
887) and to calming fiscal frames such as blue-chip 
stocks. Black metaphors (eighteen per cent) clustered 
around secrecy and threat, as shown by black site and 
black budget, whereas white metaphors, though fewer 
in raw counts, displayed the highest genre versatility, 
ranging from bureaucratic technicism (white paper) to 
cybersecurity heroism (white-hat hacker). 

Uzbek usage preserved the moral brightness–darkness 
axis with striking intensity: oq and qora together 
delivered just over half of all colour metaphors, oq 
framing governmental reform and legal purity, qora 
signalling systemic risk in expressions such as qora 
bozor and qora daftar (an informal list of 
underperforming districts). Yet the most dynamic 
trajectory concerned yashil, whose normalised 
frequency rose from 1.2 to 5.7 instances per million 
words between 2016 and 2024 (β = 0.17, SE = 0.03, p < 
.001). Contextual readings linked this surge to the 
presidential adoption of a ‘green development’ lexicon 
and to Islamic-finance initiatives branding themselves 
with the same chromatic cue. 

Genre comparison revealed that broadcast debates, 
both on CNN and O‘zbekiston 24, bore the heaviest 
metaphor load, averaging 236 metaphoric colour 
tokens per hundred-thousand words, a density almost 
forty per cent higher than print editorials. Regression 
modelling confirmed genre as a significant predictor (χ² 
= 41.8, df = 2, p < .001) even after controlling for 
language and year, with sound-bite pressure 
apparently rewarding chromatic shorthand. Pragmatic 
coding showed that moral-evaluation functions 
dominated in editorials (forty-two per cent of English, 
forty-seven per cent of Uzbek cases), whereas 
emotional alarm was most frequent in headline 
phrases like red alert or qora xavf (‘black danger’). 

The corpus evidence confirms that basic color terms 
constitute high-yield metaphorical resources across 
cultures, but their pragmatic trajectories diverge with 
socio-historical circumstances. The U.S. red–blue 
dichotomy, recently institutionalised through 
broadcast graphics, exemplifies what Musolff calls 
“metaphor reification”, wherein an originally arbitrary 
code accrues semantic heft through repeated media 
circulation. Uzbek rhetorical tradition, steeped in Sufi 
symbolism and Soviet-era color coding, repurposes oq 
to invoke transparency in governance reforms. The 

surge of green metaphors after 2016 coincides with 
state-backed ecological campaigns, illustrating the 
adaptive capacity of chromatic schemas to new policy 
agendas. Cognitive-semantic theory provides an 
explanatory scaffold: the embodied experience of 
brightness/darkness grounds moral oppositions, yet 
cultural narratives filter experiential input, yielding 
language-specific elaborations researchgate. 
Furthermore, strategic ambiguity enables politicians to 
manipulate affect without overt commitments, as seen 
in Uzbek usage of kulrang zona (‘grey zone’) for policy 
experimentation, echoing the Anglo-American grey area 
but calibrated to local administrative discourse. 

The comparative evidence confirms that colour 
metaphors constitute a flexible yet culturally “tuned” 
semiotic repertoire through which political actors and 
journalists project moral hierarchies, galvanise 
collective emotions, and naturalise ideological binaries. 
English discourse is dominated by the institutionalised 
red/blue opposition and by militarised extensions of 
black that dramatise secrecy or threat, whereas Uzbek 
discourse retains the ancestral moral index of oq and 
qora while rapidly elevating yashil to signal 
modernisation, ethical finance, and ecological 
responsibility. These trajectories illustrate how global 
media logics (election graphics, climate communication) 
intersect with local symbolic traditions to recalibrate the 
metaphorical potential of colour. 

Methodologically, the study demonstrates the payoff of 
merging corpus-based collocation tests with cognitively 
informed close reading: statistical salience pinpoints 
recurring mappings, while discourse-pragmatic scrutiny 
uncovers the strategic work they perform in situ. The 
findings thus refine embodiment theory by showing that 
bodily grounded schemas (light/dark, red/blood) are 
not semantic end points but open templates, 
continually re-inscribed by socio-historical 
contingencies such as party branding or state-
sponsored environmental drives. 

Practically, an awareness of colour metaphors enhances 
critical media literacy: recognising that a “red line” 
frames diplomatic compromise as moral capitulation, or 
that an “oq islohot” (‘white reform’) casts policy change 
as purgation, equips citizens to interrogate persuasive 
language rather than consume it passively. For scholars, 
the research highlights fertile directions: mapping 
colour metaphors in social-media micro-genres, 
tracking diachronic shifts as new policy arenas emerge, 
or integrating psycholinguistic measures (eye-tracking, 
ERP) to test real-time processing of chromatic cues. 

In sum, colour is more than visual embellishment; it is a 
cognitive-cultural instrument through which power 
speaks. By documenting its workings across English and 
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Uzbek, this article contributes a replicable template for 
future cross-linguistic inquiry into the chromatics of 
persuasion, reminding us that semantic change—like 
politics—often proceeds by shades. 
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